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ABSTRACT - The Muslim population in Malaysia has long followed the 
practice of paying monetary waqf to mosques. However, no prior research 
has revealed the characteristics that drive donors to provide cash waqf. As 
a result, this research aims to investigate the factors that motivate Muslims 
in Selangor to pay monetary waqf to mosques. This study is deductive 
quantitative survey research in which the conceptual model was 
developed based on theory and empirical findings. To evaluate data for 
research utilising Structural Equation Modelling (SEM), 200 sample 
questionnaires were collected and analysed using Analysis of Moment 
Structure (AMOS). This study discovered that the characteristics, 
attitudes, subjective norms, and religiosity greatly influenced the intention 
of Muslims in Selangor, Malaysia, to pay cash waqf to a mosque as a result 
of data analysis. This study should have a theoretical impact by empirically 
contributing reference information to the body of knowledge in the field of waqf.  
 
 
INTRODUCTION  
Waqf is an Islamic charitable instrument that has significantly contributed to the early development 
of Islamic society (Chapra, 2008). Meanwhile, Ahmed (2004) argues that waqf literally means "to 
remain in perpetuity." This type of Islamic donation takes the form of a Maal (an asset) held by 
donors to provide usufructs to objectives representing righteousness and philanthropic efforts, as 
long as the original asset remains intact. This is either natural (as in land) or through conditions and 
arrangements put in place by the donors (Kahf, 2003). Waqf must have three main features: 
irrevocability, perpetuity, and inalienability. Once the property is declared waqf, the donor's 
donation is irrevocable and remains in perpetuity. This means the donation is permanent and 
binding, and the asset will remain fixed. Furthermore, waqf property is absolute and cannot be sold, 
traded, mortgaged, gifted, inherited, attached, or otherwise alienated. As a result, both the donor 
and the recipient benefit from this perpetual gift.  

Waqf plays a significant role. Aside from providing cash assistance to the needy, it is also 
responsible for education and health, public goods (roads, bridges, and national security), 
commercial business, utilities (water and sanitation), and religious services (construction and 
maintenance of mosques and graveyards). This assistance is provided without government funds 
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(Mohsin, 2009). However, since the fall of the Ottoman Empire, the development of waqf 
institution has stalled. As a result of this situation, this institution negatively impacts economic 
development. Thus, the current trend emphasises cash waqf as the preferred and more convenient 
method. This type of facility (cash waqf) is also effective in curbing financial problems for people 
in need (Ibrahim et al., 2013). 

Cash waqf accumulation in Malaysia can increase, as stated by (Abdullah, 2009). Cash waqf 
is a flexible option in the waqf framework, allowing anybody with cash to participate in voluntary 
contributions. However, it has become unpopular due to misunderstandings about cash waqf 
implementation (Rashid, 2012). Hence, given the lack of understanding and awareness, cash waqf 
contributions were inadequate in Malaysia (Osman, 2014). 

The previous research on cash waqf has concentrated on State Religious Islamic Councils 
(SRICs), with only a few studies investigating the problem in mosques. Mosques rely primarily on 
cash waqf contributions, yet the administration is unable to utilise the revenue effectively (Harun et 
al., 2012). Mosques in Malaysia should give particular attention to the division of responsibilities 
aspect of their internal control processes (Noorman Masrek et al., 2014). 

To fill that gap, this study investigates donors' intentions for making cash waqf 
contributions, specifically focusing on mosque institutions in Sepang, Selangor. This study's 
instruments and models were adapted from previous studies (Razak et al., 2021; Razak & Zulmi, 
2022), but this study focuses on mosque institutions in and around Sepang, Selangor. This research 
has four main goals, which are as follows: (a) Does attitude significantly influence the intention to 
contribute cash waqf to mosques? (b) Does subjective norm significantly influence the intention to 
contribute cash waqf to mosques? (c) Does perceived behavioural control significantly influence the 
intention to contribute cash waqf to mosques? (d) Does religiosity significantly influence the 
intention to contribute cash waqf to mosques? 

This work will be continued in the subsequent section of the literature review, which 
includes aspects of the variable factors. The section on methodology and study analysis will follow. 
This study's final section will review the research findings and conclusions. 
 
 
LITERATURE REVIEW 
Intention to contribute to cash waqf 
Cash waqf is a type of Islamic endowment in which money is donated to assist social and 
philanthropic goals. Cash waqf has recently gained popularity as a measure of boosting social welfare 
and economic development in Muslim communities. As a result, academics have investigated the 
elements that influence people's inclinations to contribute to cash waqf. According to several 
studies, religious beliefs and values are key indicators of individuals' intentions to donate to cash 
waqf. For example, Amuda et al. (2016) discovered that religiosity influences individuals' desire to 
participate in cash waqf. Similarly, (Abd Jalil et al., 2022) discovered that Islamic religiosity impacts 
individuals' desire to infaq1. 

The cash waqf system's trustworthiness and transparency have been determined to be crucial 
elements affecting individuals' intentions to give. According to Nour Aldeen et al. (2022), people 
are more willing to contribute to cash waqf when they believe the system is transparent and 
trustworthy. Furthermore, Zainudin et al. (2020) discovered that individuals' propensity to 
contribute to cash waqf is favourably influenced by the perceived trustworthiness of the waqf 
institution. The perceived social impact of cash waqf is also an important aspect in determining 
people's willingness to give. According to a study by Ab Shatar et al. (2021), individuals are more 
willing to contribute to cash waqf when they believe their contributions would have a substantial 
societal impact. In addition, Febriyanti and Ihsani (2020) discovered that perceived social impact 
predicts individuals' propensity to give to cash waqf. Individuals' awareness and comprehension of 

 
1 Infaq is spending your property for those in need.  
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cash waqf have also been discovered to be major determinants of their willingness to donate. 
According to Putranti et al. (2022), people who are better aware of cash waqf and its benefits are 
more willing to donate. Similarly, Hasan et al. (2019) discovered that people's comprehension of 
cash waqf influenced their willingness to contribute. 

Overall, these studies indicate that religious beliefs and values, perceived trustworthiness 
and transparency, perceived social impact, and awareness and comprehension of cash waqf are 
important factors influencing people's intentions to give to it. By recognising these variables, 
policymakers and practitioners can design ways to promote cash waqf and boost its influence on 
social welfare and economic growth in Muslim communities. 

 
Theory of Planned Behaviour 
The Theory of Planned Behaviour (TPB) is a comprehensive framework in social psychology that 
aims to explain the connection between human attitudes, subjective norms, perceived behavioural 
control, and individual behaviour. The TPB, introduced by Ajzen (1991) in the late 1980s, has 
received significant scholarly interest across multiple disciplines in the social sciences. This is 
primarily attributed to its ability to forecast and elucidate human actions, particularly in relation to 
health behaviours, decision-making processes, and consumer preferences. 

The TPB asserts that an individual's inclination to partake in a specific behaviour is shaped 
by three fundamental factors: attitudes, subjective norms, and perceived behavioural control 
(Manstead & Parker, 1995). Attitudes refer to an individual's subjective assessment of behaviour, 
which includes their beliefs regarding the potential consequences and corresponding values 
(Shaver, 2015). Subjective norms encompass the individual's perception of societal and 
interpersonal expectations pertaining to behaviour, reflecting the impact of one's social network 
and prevailing societal norms (Kan & Fabrigar, 2017). Meanwhile, perceived behavioural control 
encompasses an individual's evaluation of their capacity to conduct a specific behaviour, 
considering factors such as self-efficacy and external limitations (Ajzen, 2002). 

The TPB has seen limited yet emerging applications in philanthropic research. TPB has 
been widely used in areas such as health (Tarkar, 2023), the environment (Wang et al., 2023), and 
consumer behaviour (Djafarova & Foots, 2022). However, its application to philanthropic 
behaviour is still in its infancy. Nonetheless, some research has begun investigating how TPB 
concepts can be used to understand and predict philanthropic intentions and actions. Furthermore, 
researchers examined attitudes toward giving, subjective norms related to philanthropy within 
social networks, and perceived control over charitable activities. This includes their impact on 
people's intentions to donate money, time, or resources to charitable causes. Thus, the TPB may 
provide a valuable framework for gaining insights into the motivational and psychological factors 
that drive philanthropic behaviour as the study of philanthropy evolves (White et al., 2023). 
 
Attitude 
Attitude toward behaviour can be described as positive or negative feelings of an individual about 
performing the target behaviour Ajzen and Fishbein (1972). Attitude can be described as one 
method of psychology that acts on a scale of likes and dislikes (Eagly & Chaiken, 1993). Attitude 
is an indicator of a person's behaviour to responding and acting on something (Heikal et al., 2014). 
According to several studies about different settings of behaviours as well as the intention to 
engage, from the three factors, attitude describes over 50% of the variance in intentions (Ajzen, 
1991). Most prior research has demonstrated that attitude strongly affects an individual's 
behavioural intention (Venkatesh & Davis, 2000). This indicates that when people have a positive 
experience with products and services, their inclination to utilise them increases. For example, 
Chuang et al. (2020) discovered a favourable correlation between users' attitudes and their intent 
to adopt products and services in Taiwan. According to Ajzen and Cote (2008), attitude towards 
behaviour generally affects the intention more than the dimensions of subjective norm and 
perceived behavioural control. Furthermore, the attitude component is influenced by individual 
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salient beliefs, which indicate behaviour perceived results or qualities (Conner & Armitage, 2006). 
Research also suggests that attitude is positively related to an individual's behavioural intention 
(Fang et al., 2017).  

The study conducted by Osman et al. (2012) using the Theory of Planned Behaviour (TPB) 
in cash waqf revealed that attitude had no effect on cash waqf intentions. This contradicted the study 
made by Razak et al. (2021) that used Theory of Reasoned Action (TRA) to investigate factors that 
influence intentions on the use of cash waqf as an aid in COVID-19 in Malaysia, which indicated 
that attitude has a significant effect. It is also supported by another study made by Hasbullah et al. 
(2016), which indicated a significant relationship between attitude and intention to contribute to 
corporate cash waqf. Furthermore, Kim and Hall (2021) discovered that attitude and subjective 
norms are positively related to the intention to participate in crowdfunding by making financial 
contributions. Attitude variables have been researched and discovered to significantly affect the 
intention of young intellectuals to participate in cash waqf in Malaysia (Abd Mutalib et al., 2019). 
Mujahidah and Rusydiana (2023) also suggest in the research that the essential variables influencing 
young entrepreneurs' intention to make cash waqf are awareness and attitude. Hence, this paper 
develops the following hypothesis. 
 
H1: The intention to contribute cash waqf to mosques is significantly influenced by attitude. 
 
Subjective Norm 
Donation behaviour is affected by a number of factors, but one of the most important is perceived 
social norms. Some scholarly references in support of this claim are as follows: Ajzen (1991) 
presents the TPB, which proposes that an individual's subjective norm, attitudes and perceived 
behavioural control influences individuals' behavioural intentions and subsequent behaviour, 
including donation behaviour. Ajzen's TPB also suggests that individuals' perceived behavioural 
control influences their behaviour. Volunteerism and charitable giving are two areas that Fisher 
and Ackerman (1998) investigated. They revealed that individuals are more likely to donate or 
engage in volunteer activities when they perceived a stronger subjective norm driven by the desire 
for social recognition and fulfilling group needs. 

The study by Steg et al. (2014) underlines the significance of subjective norms as an 
influential component in moulding individuals' pro-environmental behaviour. When perceiving a 
stronger subjective norm, the findings suggest that individuals are more likely to engage in pro-
environmental behaviours, such as donating to environmental causes. These behaviours include 
donating money to environmental causes. Malti et al. (2016) investigate the impact of descriptive 
norms (perceptions of what others actually do) on donation behaviour. Moreover, it underscores 
the fact that individuals' donation behaviour is influenced by subjective norms since it demonstrates 
that individuals are more inclined to donate when they perceive that others engage in a donation 
activity. 

These sources provide evidence that supports the reoccurring conclusions drawn from 
previous research, namely that subjective norms significantly influence donation behaviour. The 
subjective norm is just one of many factors influencing donations. Moreover, empirical research 
has widely observed and supported its impact. Hence, this paper develops the following hypothesis. 

 
H2: The intention to contribute cash waqf to mosques is significantly influenced by subjective 
norms. 
 
Perceived Behavioural Control 
Donation habits are discovered to be affected by the donor's sense of urgency. Researchers 
Buchanan and Bardi (2010) investigated the link between helping others and happiness. It suggests 
that people who feel more responsible for their charitable actions, such as monetary donations, 
report higher happiness levels. The article by Webb and Sheeran (2006) explores the connection 
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between intentions and actual behaviour change, including altruistic behaviour. Perceived 
behavioural control was discovered to be a strong predictor of actual behavioural change, 
suggesting that those who feel they have more agency in the decision to donate are more likely to 
actually do so. 

 Stead et al. (2005) examine the effects of perceived behavioural control on speeding 
behaviour, but their findings have broader implications. It demonstrates the efficacy of 
interventions designed to increase people's sense of agency in deciding whether or not to engage 
in a desired behaviour, such as making a gift. The effect of materialistic values on charitable giving 
is investigated by Richins and Rudmin (1994). It suggests that people who value material 
possessions more highly may feel less in control of their financial situation and be less likely to give 
to charity. 

Although Guenzi and Georges's (2010) research does not zero in on perceived behavioural 
control, it does look at how social context affects charitable giving. It implies that information, 
experience, and affective connectedness with the cause can influence an individual's perceived 
control over donating. Moreover, differences in charitable contributions were analysed across four 
nations in a cross-cultural study conducted by Franke and Nadler (2008). It examines the 
relationship between perceived behavioural control and cultural characteristics like individualism-
collectivism, which can affect charitable giving.  

The overall framework of the TPB and related studies suggests that perceived behavioural 
control can influence donation behaviour via its impact on behavioural intentions. However, direct 
research into the relationship between perceived behavioural control and donation behaviour is 
limited. Based on the discussion above, this paper develops the following hypothesis. 
 
H3: The intention to contribute cash waqf to mosques is significantly influenced by perceived 
behavioural control. 
 
Religiosity  
Religiosity is the degree to which someone adheres to one's religious principles, practises, and 
beliefs in everyday action. It can be defined as a unified system of sacred object beliefs and practices 
that come together to form a single moral community (Dawes & Maclaurin, 2012). Religiosity (also 
known as religious commitment) is "the degree to which beliefs in specific religious values and 
ideals are held and practised by an individual" (Singh et al., 2021). It also refers to a person's 
commitment to religious activity. However, according to Ogunbado (2012), no single meaning can 
be given to the meaning of religion due to its diversity. On the other hand, Amin and Chong (2011) 
feel that religiosity refers to believers who practise their beliefs and that religion or faith impacts 
their daily commitment. According to the study, donors' intentions to contribute to giving cash 
waqf might be influenced by their degree of religiosity. Muslims with greater religiosity would be 
more committed to giving cash waqf than non-religious Muslims. Moreover, religion is an important 
cultural factor to study, as it is one of the most universal and influential social institutions that 
significantly influence people's attitudes, values, and behaviours at both the individual and societal 
levels (Mokhlis, 2009). 

As a result, it is important to consider religiosity as one of the contributing factors, as waqf 
is closely associated with Islam, allowing a better understanding of the correlation between waqf 
activities and religiosity. They also suggested that religiosity has a significant role in forecasting 
Islamic bank products and services. Most studies incorporated religiosity as an important indicator 
that warranted further investigation into an individual's motivation. This is due to the fact that there 
is a strong link between consumer behaviour and religion, with people's demand for goods and 
services reflecting their religious values, beliefs, and doctrines (Amin et al., 2014). The use of waqf, 
for example, can encourage Muslims to donate a portion of their savings as a form of worship to 
god (Assadi, 2003). Plus, some studies have provided evidence that religion influences people to 
do waqf (Mokhlis, 2009). Other than that, Rizal and Amin (2017) discovered that religiosity has a 
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significant role in the intention to contribute cash waqf. Other than that, Amalia et al. (2018) 
revealed the same result, which both have a significant relationship. 

The inclusion of religiosity as a separate variable within the framework of the TPB is crucial 
due to its ability to encompass the distinct cultural, moral, and personal aspects that religious beliefs 
bring to the decision-making process. This goes beyond the broader construct of subjective norms. 
Religion is a powerful factor influencing attitudes and intentions due to its inherent motivation, 
deep personal dedication, and moral identity. These influences often interact with subjective norms 
in intricate manners. Thus, by incorporating the concept of religiosity into the TPB, the predictive 
accuracy of the model is enhanced. This allows for a more comprehensive comprehension of how 
individuals' behaviours are shaped by their spiritual beliefs. Moreover, it facilitates the formulation 
of specific interventions and strategies that cater to the unique motivations and values associated 
with religious convictions. Hence, this paper develops the following hypothesis. 
 
H4: The intention to contribute cash waqf to mosques is significantly influenced by their religious 
belief. 
 
 
METHODOLOGY 
Research design 
The nature of this paper is deductive quantitative survey research, where the conceptual model 
was built based on the theory and empirical findings. The findings of this study will later strengthen 
or oppose the supported theory and the findings of previous studies. This study will also use 
primary-type data through surveys to answer the research questions that have been constructed. 
 
Population and Sampling 
The study encompasses the entire population of Muslims residing in Sepang, Selangor who 
engages in regular congregational prayer at the mosque. The selection of this area was based on its 
highly prosperous geographical position. Numerous individuals possess professional occupations 
and exhibit considerable potential for residents of Sepang to contribute cash waqf to local mosques. 
Most of these people in Sepang have different job backgrounds, whether in the government, 
private, or self-employed sectors. Sepang also has a large population of Muslim communities in 
the district. Besides, Sepang has 22 mosques and 51 surau in the area, which most Muslims have a 
higher possibility that they have contributed cash waqf to mosques2. Therefore, the sample targets 
for this research focus on people who lives in Sepang with an estimated age of 20 years and above 
only. The sampling method used in this study is convenience sampling. The total number of 
samples targeted is 200 respondents. 
 
Research instrument 
This study uses an online questionnaire method to collect data. The platform used by the 
researcher for this study is Google Forms. The questionnaire was distributed through the official 
WhatsApp groups of the mosques in Sepang, Selangor. Fortuitously, the imams possess a 
WhatsApp group exclusively comprising of imams affiliated with each mosque in Sepang. 
Assistance was sought from mosque imams within the group to distribute the questionnaire among 
the mosque congregation. In addition, a filter was set; only residents in Sepang can answer the 
questions.  

The questionnaire consists of sections: Section A, Section B, and Section C. Section A 
contains demographic questionnaire about respondent data that measures gender, age, ethnicity, 
employment, and monthly salary. Consequently, Section B states the dependent variables 
questions, which are the intention to contribute cash waqf to mosques. Subsequently, Section C 

 
2 Verbal information from the local community 
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contains the independent variables that are measured: attitude, subjective norms, perceived 
behavioural control, and religiosity that determine the intention to contribute cash waqf to mosques 
among Muslims in Sepang, Selangor. This measurement is equivalent to the prior study. 
 

Table 1: Measurement items 

 Construct/ Items Source 

1 Attitude 
(Gopi & Ramayah, 

2007; Smith & 
McSweeney, 2007; van 

der Linden, 2011) 

 a. Giving cash waqf is a noble practice. 
b. Giving cash waqf will be rewarded. 
c. Giving cash waqf can help improve the Muslim socio-economy. 
d. I like giving cash waqf. 
e. I have a positive perception of cash waqf. 

2 Subjective Norm 

(Knowles et al., 2012; 
Smith & McSweeney, 

2007) 

 a. Many people who are close to me think I should give cash for waqf 
donations. 

b. People around me support my action to contribute to cash waqf. 
c. If I contribute to cash waqf, most of the people who are important 

to me will regard it as a noble attitude. 
d. My family support contributed to the cash waqf. 
e. My family is happy if I contribute to cash waqf. 

3 Perceived Behavioural Control 
(Gopi & Ramayah, 

2007; Smith & 
McSweeney, 2007; van 

der Linden, 2011) 

 a. I am able to contribute cash waqf.  
b. I have knowledge about cash waqf.  
c. I have sufficient financial resources to contribute cash waqf.  
d. The decision to give cash waqf is entirely up to me.  
e. If I want, I can contribute cash waqf at any time.  

4 Religiosity 

(Abdulkareem, 2020) 

 a. I make donations to seek the pleasure of Allah.  
b. I weigh my actions in the light of the hereafter.  
c. I try to make donations from halal (legitimate) sources.  
d. I encourage good and forbid evil.  
e. I maintain good relations with others.  

5 Intention to Contribute Cash Waqf to Mosques 
(Gopi & Ramayah, 

2007; Smith & 
McSweeney, 2007; van 

der Linden, 2011) 

 a. I would choose cash waqf as one of the ways of my charity. 
b. I will promote cash waqf for the benefit of the Muslim community. 
c. My intention to give cash waqf is getting higher. 
d. Overall, I plan to give a cash waqf. 

 

 

DATA ANALYSIS AND FINDINGS 

Demographic Background 
According to Table 2, 200 people completed the survey questionnaire via the link in the Google 

Form. Forty eight (48%) of these respondents were male , while the remaining 42% were female. 

This questionnaire was studied in terms of the age of the respondents who completed it. Of the 

200 respondents, 47.5% were between the ages of 20 and 30, and 31% were between the ages of 

31 and 40. Furthermore, 18% respondents were between the ages of 41 and 50, with the remaining 

3.5% being between the ages of 51 and over. Furthermore, with 48% respondents, it was 

discovered that most respondents have a bachelor's degree. Then, 28.5% respondents have an 

STPM education level, 13% have a master's degree, 5.5% have a PhD, and 5% have an SPM. 

According to respondents' occupations, most are self-employed (32.5%), followed by civil servants 

(25.5%). With 22.5%, some respondents are still students, while 19% are private employees. Based 

on their monthly income, 34.5% respondents answered less than RM2,000, and 14.5% answered 
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more than RM5,000. Note that 14% people responded with RM3,001-RM4,000. The amount is 

the same for 18.5% respondents who answered RM2, 001-RM3, 000 and RM4, 001-RM5, 000. 

 
Table 2: Respondent profile 

Variable Frequency (n=200) Percentage (%) 

Gender 
Male  
Female 

 
96 
104 

 
48 
52 

Age 
20-30 years old 
31-40 years old 
41-50 years old 
51 years old and above 

 
95 
62 
36 
7 

 
47.5 
31 
18 
3.5 

Education Level 
SPM 
STPM / Diploma / STAM            
Bachelor 
Master  
Phd 

 
10 
57 
96 
26 
11 

 
5 

28.5 
48 
13 
5.5 

Occupation 
Self-employed  
Civil servant  
Private employee  
Student 
Others 

 
65 
51 
38 
45 
1 

 
32.5 
25.5 
19 

22.5 
0.5 

Monthly Income  
Below RM2,000  
RM2,001-RM3,000 
RM3,001-RM4,000  
RM4,001-RM5,000 
Above RM5,001 

 
69 
37 
28 
37 
29 

 
34.5 
18.5 
14 

18.5 
14.5 

 
Data analysis 
AMOS, or Analysis of Moment Structure, was used to evaluate data for research using Structural 
Equation Modelling (SEM). SEM is applicable to the current study since it is a covariance-based 
method (Jr. et al., 2017). According to Ramayah et al. (2018), SEM is effective since it can evaluate 
both quantification and the structural model simultaneously. Aside from that, the study framework 
has been used and validated in a few studies. As a result, there is still strong theoretical support for 
the definition of our model. 
 
Measurement model 
The Comparative Fit Index (CFI) and maximum likelihood estimation were used to evaluate model 
fits in this study as depicted in Figure 1. Compared to other fit indices, CFI is the preferred model 
fit index by researchers (Jr. et al., 2017). In order to determine whether the variables measured the 
hypothesised causal latent variable dependability, Smith and McMillan (2001) resolved that the 
least CFI threshold is 0.90, but higher is preferable. The criterion was also used to investigate 
validity. Consequently, the estimated pattern coefficient of indicators is significant in its postulated 
construct factor. 
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Notes: Intention towards cash waqf participation = ICWP, Attitude = ATT, Subjective norm = SN, Perceived 
Behaviour Control = PBC, Religiosity = R 

Figure 1: Measurement model 
 
 
Validity measures 
Discriminant and convergent validity are examples of construct validity. The Average Variance 
Extracted (AVE) is used to test discriminant validity. According to dos Santos and Cirillo (2023), 
0.60 is the minimum threshold validity required to achieve validity, which is exceeded by factor 
loadings. Furthermore, the AVE value for composite reliability is 0.50 or greater, which is greater 
than the minimum threshold. In addition, an AVE value greater than 0.50 indicates the presence 
of an ideal convergent validity. It is also revealed that the 0.70 Cronbach's alpha threshold 
recommended by Santos and Cirillo (2023) is exceeded for internal consistency measurement. As 
a result, there is sufficient discriminant validity. The findings reveal that discriminant and 
convergent validity was achieved. As per the findings, the acceptable goodness-of-fit model is 
summarised in Table 3. 
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Table 3: Model's Validity and Reliability Testing 

 
CR AVE MSV ASV R ATT SN PBC 

R 0.898 0.643 0.781 0.632 0.802 
   

ATT 0.826 0.613 0.666 0.637 0.816 0.783 
  

SN 0.762 0.514 0.632 0.476 0.670 0.795 0.717 
 

PBC 0.822 0.594 0.781 0.580 0.884 0.783 0.588 0.771 

Notes: Intention towards cash waqf participation = ICWP, Attitude = ATT, Subjective norm = SN, Perceived 
Behaviour Control = PBC, Religiosity = R 

 

Structural model 
Figure 2 depicts the structural model, which specifies that attitude, subjective norm, religiosity, and 

perceived behaviour control contribute to 93% of the variance in intention among cash waqf 

participants. The CFI value exceeds the basic threshold of 0.90, while the Root Mean Square Error 

of Approximation (RMSEA) value of the model is 0.069, implying a viable model fit based on the 

suggestion of (Esposito Vinzi et al., 2010). 

 
 

Notes: Intention towards cash waqf participation = ICWP, Attitude = ATT, Subjective norm = SN, Perceived 
Behaviour Control = PBC, Religiosity = R 

Figure 2: Structural model 
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Table 2: Model Fit 

CMIN/DF TLI NFI CFI IFI PCLOSE 

1.942 0.938 0.954 0.946 0.947 0.001 

DF: Degrees of Freedom, TLI: Tucker Lewis Index, NFI: Normed Fit Index, CFI: Comparative Fit Index, 
IFI: Incremental Fit Index 

 
Hair et al. (2010) suggested that three or four fit indices are enough to support the fitness 

of the model. They recommend reporting one measure from each group along with 𝜒2 and df. In 

this study, measurement models were assessed by normed chi-square (𝜒2: df), the CFI, the Normed 

Fit Index (NFI), the Tucker-Lewis Index (TLI), Incremental Fit Index (IFI) and RMSEA as 

presented in Table 4. Incremental indices (CFI, NFI, IFI, and TLI) are used to measure the 

proportionate improvement in the model by comparing the hypothesised and the baseline models. 

At the same time, RMSEA is considered one of the most informative criteria in covariance SEM, 

where it takes into account the approximation error in the population (Karlsson et al., 1995). 
 

Table 3: Regression Weights for Hypotheses Testing 

 Relationship β S.E. C.R. P              Result 

H1 ATT → ICWP 0.164 0.078 2.102 0.036*     Supported 

H2 SN → ICWP 0.458 0.085 5.410 0.000*** Supported 

H3 R → ICWP          0.551 0.118 4.681 0.000*** Supported 

H4 PBC → ICWP         0.122 0.099 1.233 0.218         Not supported 

Notes: *** Significant at 0.001, ** Significant at 0.01, * Significant at ρ< 0.05  

 
  Table 5 presents the results obtained from analysing predictor variables, specifically 

attitude, subjective norms, religiosity, and perceived behaviour control, in relation to the intention 
of participants in cash waqf. It is imperative to conduct a more thorough analysis of the findings, 
particularly concerning the discourse on methodology. Upon careful examination of the findings, 
it becomes evident that there is a noteworthy and favourable impact of attitude on the intention of 
participants towards cash waqf (β = 0.164, ρ < 0.05). This outcome lends substantial backing to 
Hypothesis 1 (H1). This discovery highlights the significant role that attitude plays in shaping one's 
intention. 

Furthermore, the findings highlight the significant influence of subjective norms on 
participants' intention towards cash waqf (β = 0.458, ρ < 0.001), providing strong evidence in 
support of Hypothesis 2 (H2). This result underscores the importance of social influences in driving 
intention. The finding that stands out is the observation that religiosity has the greatest impact on 
the intention to participate in cash waqf, compared to other variables (β = 0.551, ρ < 0.001), thus 
providing strong support for Hypothesis 3 (H3). This result underscores the significant influence 
of religiosity in shaping individuals' intentions. 

Nevertheless, contrary to the expected result, the influence of perceived behaviour control 
on the intention of cash waqf participants is not statistically significant (β = 0.122, ρ > 0.05). As a 
result, Hypothesis 4 (H4) is rejected. The outcome, which stands as the sole unsupported 
hypothesis in the current study, suggests that perceived behaviour control may not significantly 
influence intention. In order to elevate the level of rigour and comprehensiveness in our discourse, 
it is crucial to move beyond a superficial examination of statistical outcomes and instead engage in 
a thorough investigation of the research findings. Furthermore, conducting a thorough comparative 
analysis by incorporating findings from analogous studies can provide valuable insights into the 
distinctive contributions of our research. By considering and addressing these aspects, the overall 
quality of our discussion on the study's results is expected to be strengthened. 
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In brief, the results strongly validated Hypotheses 1, 2, and 3, highlighting the significant 
influences of attitude, subjective norms, and religiosity, respectively, on participants' intention 
towards cash waqf. Although Hypothesis 4 is not supported in the present study, the comprehensive 
examination of all findings offers a nuanced comprehension of the complex relationship between 
predictor variables and intention within the specific context of cash waqf participation. 

 
Discussion 
The researchers extensively reevaluate the four fundamental hypotheses in light of the findings 
obtained from the study. This academic undertaking examines the fundamental assumptions 
through a meticulous empirical analysis, aiming to provide valuable insights. The initial hypothesis, 
which serves as a crucial indicator of theoretical expectation, demonstrates the harmonious 
intersection of attitudes and intentions in distributing cash waqf to mosques. The H1 hypothesis, 
substantiated by statistical evidence, offers a compelling account of influence following a 
comprehensive analysis. The existing empirical evidence indicates that individuals who adhere to 
the Islamic faith consciously opt for cash waqf-endowed mosques as a result of their attitudes. 
Additionally, our research indicates that individuals with a pessimistic mindset may be inclined to 
divert their attention from philanthropy and instead explore alternative avenues for engaging in 
altruistic behaviour and accessing resources. This nuanced revelation aligns with the scholarly 
discourse on attitude and waqf participation, as demonstrated by Hasbullah et al. (2016), Razak et 
al. (2021), and (Razak & Zulmi 2022). The researchers have significantly contributed to the 
knowledge within this particular field and the scholarly discourse surrounding this topic. 

The second hypothesis posits that there exists a statistically significant positive correlation 
between subjective norms and individuals' engagement in cash waqf donations for mosques. The 
study's results indicate a notable association between subjective norms and behavioural intention, 
aligning with the prevailing model. This underscores the significant impact of subjective norms 
on individuals' willingness to contribute to cash waqf for the purpose of mosque development. 
The validity of the hypothesis is reinforced by the consistent support from previous studies, 
including the research conducted by Razak et al. (2021) and Hasbullah et al. (2016). The existing 
body of evidence emphasises the significant impact of subjective norms on individuals' intentions 
and behaviours regarding cash waqf donations. This contributes to our understanding of cash waqf 
as a form of charitable giving. 

The third hypothesis proposed that a statistically significant and positive relationship 
exists between the level of religiosity and the extent of engagement in cash waqf contributions 
towards mosques. The proposition was supported by empirical data, as indicated by the positive 
relationship between religiosity and intention within the established model. The result emphasises 
the significant impact of religiosity on individuals' inclination to participate in cash waqf 
contributions, which is consistent with the research conducted by Amalia et al. (2018). Amalia et 
al. (2018) also emphasise the influence of religiosity on the intention to donate cash waqf. 
Furthermore, the study conducted by Rizal and Amin (2017) provides further support for these 
conclusions by illustrating the consistent influence of religiosity on the inclination to donate cash 
waqf. The participants in the study emphasised the importance of religious aspects in shaping their 
perception of benevolence and driving their engagement in such charitable contributions. 
Collectively, these findings highlight the significant impact of religion as a fundamental catalyst in 
motivating individuals to participate in cash waqf, emphasising its central role in shaping the 
patterns of cash waqf contributions.  

The fourth and ultimate hypothesis investigated the correlation between perceived 
behavioural control and engagement in cash waqf contributions for mosques. Nevertheless, the 
results of the study indicated that there was no statistically significant influence of consumer 
perceived behavioural control on their intention to participate in cash waqf mosque activities. As a 
result, hypothesis 4 was not supported. The strength of this outcome is enhanced by its alignment 
with previous research, as demonstrated by Hasbullah et al. (2016) and (Teo & Lee 2010), whose 
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findings similarly supported the notion that perceived behavioural control does not have a 
significant impact on individuals' intention to contribute to cash waqf. The existing body of 
evidence supports the notion that perceived behavioural control may be influential in various 
settings. However, its impact on individuals' intentions regarding cash waqf mosque donations is 
not definitive. This highlights the unique characteristics of motivations and decision-making within 
this particular domain. 
 
 
CONCLUSION 
In the world of philanthropy, cash-based waqf is a well-known method. Compared to other types 
of waqf, it is considered simple and easy to manage. Not only it is used to complement the poor 
people's income, but it is also used to fund large-scale construction projects such as mosques, suraus, 
and schools. Consequently, conducting a study that examines the consumer aspect of individuals' 
intention to participate in this cash waqf is crucial in order to ensure the sustainability of the fund. 
This situation is also required if the mosque institution is the primary medium for waqf management. 
This study has revealed that two core determinants within the TPB (i.e. attitude and subjective 
norm) significantly influence individuals' engagement with the cash waqf sector, moreover, the 
religiosity factor has a positive impact. 
 
 
REFERENCES  
Ab Shatar, W. N., Hanaysha, J. R., & Tahir, P. R. (2021). Determinants of cash waqf fund collection 

in Malaysian Islamic banking institutions: empirical insights from employees' perspectives. 
ISRA International Journal of Islamic Finance, 13(2), 177–193. https://doi.org/10.1108/IJIF-
06-2020-0126  

Abd Jalil, M. I., Lada, S., Allah Pitchay, A., Bakri, M. A., Ghazali, M. F., & Abdul Hamid, M. R. 
(2022). Infaq during movement lockdown: The perspective from social responsibility 
theory. International Journal of Islamic and Middle Eastern Finance and Management, ahead-of-
p(ahead-of-print). https://doi.org/10.1108/imefm-01-2021-0020  

Abd Mutalib, H., Muhamad Noor, S., Nasirun, N., Harun, R., & Mohd Abdoh, W. M. Y. (2019). 
Factors influencing waqf participation among Muslims: The moderating role of attitude. 
Proceedings of the Second International Conference on the Future of ASEAN (ICoFA) 2017-Volume 
1: Business and Social Sciences, 495–507. 

Abdulkareem, I. A. (2020). The establishment of waqf institution toward poverty alleviation among muslim 
ummah in oyo state south west By (Issue December) [Universi Utara Malaysia]. 
https://doi.org/10.13140/RG.2.2.13003.00801  

Abdullah, A. (2009). Ke arah glokal: Dimensi budaya dalam pengurusan Malaysia. Institut Terjemahan 
Negara Malaysia. 

Ahmed, H. (2004). Role of zakah and awqaf in poverty alleviation. Islamic Research and Training 
Institute. 

Ajzen, I. (1991). The theory of planned behavior. Organisational Behavior and Human Decision Processes, 
50(2), 179–211. https://doi.org/10.1016/0749-5978(91)90020-T 

Ajzen, I. (2002). Perceived behavioral control, self-efficacy, locus of control, and the theory of 
planned behavior 1. Journal of Applied Social Psychology, 32(4), 665–683. 
https://psycnet.apa.org/doi/10.1111/j.1559-1816.2002.tb00236.x  

Ajzen, I., & Cote, N. G. (2008). Attitudes and the prediction of behavior. In W. D. Crano, & R. 
Prislin (Eds.), Attitudes and Attitude Change (pp. 289-311). Psychology Press. 

Ajzen, I., & Fishbein, M. (1972). Attitudes and normative beliefs as factors influencing behavioral 
intentions. Journal of Personality and Social Psychology, 21(1), 1–9. 
https://doi.org/10.1037/h0031930 

Amalia, A. N., Puspita, & Sardiana, A. (2018). The intention to pay on cash waqf based on 

https://doi.org/10.1108/IJIF-06-2020-0126
https://doi.org/10.1108/IJIF-06-2020-0126
https://doi.org/10.1108/imefm-01-2021-0020
https://doi.org/10.13140/RG.2.2.13003.00801
https://doi.org/10.1016/0749-5978(91)90020-T
https://psycnet.apa.org/doi/10.1111/j.1559-1816.2002.tb00236.x
https://doi.org/10.1037/h0031930


14 
 

religiosity and gender perspectives: An empirical studies. Proceedings of the 1st Unimed 
International Conference on Economics Education and Social Science, 1311–1316. 
https://doi.org/10.5220/0009497313111316 

Amin, H., Abdul-Rahman, A. R., Ramayah, T., Supinah, R., & Mohd-Aris, M. (2014). 
Determinants of online waqf acceptance: An empirical investigation. Electronic Journal of 
Information Systems in Developing Countries, 60(1). https://doi.org/10.1002/j.1681-
4835.2014.tb00429.x 

Amin, H., & Chong, R. (2011). Is the theory of reasoned action valid for Ar-Rahnu? An empirical 
investigation. Australian Journal of Basic and Applied Sciences, 5(10), 716-726. 
https://www.ajbasweb.com/old/ajbas/2011/October-2011/716-726.pdf  

Amuda, Y. J., Musa, M. K., Mohamed, A. M. T., Yusuff, J. A., Murshamshul Kamariah, B. M., & 
Abdul Majid Tahir, B. M. (2016). Empirical study on the feasibility of UniSZA's staff cash 
waqf and its possible impact on human development in Terengganu. Global Journal Al-
Thaqafah: GJAT, 6(2), 19–36. http://dx.doi.org/10.7187/GJAT11120160602 

Assadi, D. (2003). Do religions influence customer behavior? Confronting religious rules and 
marketing concepts. Databases, 22(10), 2–13. 

Buchanan, K. E., & Bardi, A. (2010). Acts of kindness and acts of novelty affect life satisfaction. 
The Journal of Social Psychology, 150(3), 235–237. 
https://doi.org/10.1080/00224540903365554  

Chapra, M. U. (2008). Ibn Khaldun's theory of development: Does it help explain the low 
performance of the present-day Muslim world? The Journal of Socio-Economics, 37(2), 836–
863. https://doi.org/10.1016/j.socec.2006.12.051 

Chuang, J.-H., Wang, J.-H., & Liou, Y.-C. (2020). Farmers' knowledge, attitude, and adoption of 
smart agriculture technology in Taiwan. International Journal of Environmental Research and 
Public Health, 17(19), 7236. https://doi.org/10.3390/ijerph17197236 

Conner, M., & Armitage, C. J. (2006). Social psychological models of food choice. In The psychology 
of food choice (pp. 41–57). CABI Wallingford UK. 
https://doi.org/10.1079/9780851990323.0041 

Dawes, G., & Maclaurin, J. (2012). A New Science of Religion (G. Dawes & J. Maclaurin (eds.)). 
Routledge. https://doi.org/10.4324/9780203086131 

Djafarova, E., & Foots, S. (2022). Exploring ethical consumption of generation Z: Theory of 
planned behaviour. Young Consumers, 23(3), 413–431. https://doi.org/10.1108/YC-10-
2021-1405 

Santos, P. M., & Cirillo, M. Â. (2023). Construction of the average variance extracted index for 
construct validation in structural equation models with adaptive regressions. Communications 
in Statistics-Simulation and Computation, 52(4), 1639–1650. 
https://doi.org/10.1080/03610918.2021.1888122  

Eagly, A. H., & Chaiken, S. (1993). The psychology of attitudes. Harcourt brace Jovanovich college 
publishers. 

Esposito Vinzi, V., Chin, W. W., Henseler, J., & Wang, H. (2010). Handbook of partial least squares: 
Concepts, methods and applications. Heidelberg, Dordrecht, London, New York: Springer. 

Fang, W. T., Ng, E., Wang, C. M., & Hsu, M. L. (2017). Normative beliefs, attitudes, and social 
norms: People reduce waste as an index of social relationships when spending leisure time. 
Sustainability (Switzerland), 9(10). https://doi.org/10.3390/su9101696 

Febriyanti, N., & Ihsani, A. F. A. (2020). Cash Waqf Linked Social Entrepreneur. El-Qist : Journal 
of Islamic Economics and Business (JIEB), 10(1), 1–21. 
https://doi.org/10.15642/elqist.2020.10.1.1-21 

Fisher, R. J., & Ackerman, D. (1998). The effects of recognition and group need on volunteerism: 
A social norm perspective. Journal of Consumer Research, 25(3), 262–275. 
https://psycnet.apa.org/doi/10.1086/209538 

Franke, G. R., & Nadler, S. S. (2008). Culture, economic development, and national ethical 

https://doi.org/10.5220/0009497313111316
https://doi.org/10.1002/j.1681-4835.2014.tb00429.x
https://doi.org/10.1002/j.1681-4835.2014.tb00429.x
https://www.ajbasweb.com/old/ajbas/2011/October-2011/716-726.pdf
http://dx.doi.org/10.7187/GJAT11120160602
https://doi.org/10.1080/00224540903365554
https://doi.org/10.1016/j.socec.2006.12.051
https://doi.org/10.3390/ijerph17197236
https://doi.org/10.1079/9780851990323.0041
https://doi.org/10.4324/9780203086131
https://doi.org/10.1108/YC-10-2021-1405
https://doi.org/10.1108/YC-10-2021-1405
https://doi.org/10.1080/03610918.2021.1888122
https://doi.org/10.3390/su9101696
https://doi.org/10.15642/elqist.2020.10.1.1-21
https://psycnet.apa.org/doi/10.1086/209538


15 
 

attitudes. Journal of Business Research, 61(3), 254–264. 
https://psycnet.apa.org/doi/10.1016/j.jbusres.2007.06.005 

Gopi, M., & Ramayah, T. (2007). Applicability of theory of planned behavior in predicting 
intention to trade online. International Journal of Emerging Markets, 2(4), 348–360. 
https://doi.org/10.1108/17468800710824509 

Guenzi, P., & Georges, L. (2010). Interpersonal trust in commercial relationships: Antecedents 
and consequences of customer trust in the salesperson. European Journal of Marketing, 
44(1/2), 114-138. https://doi.org/10.1108/03090561011008637 

Harun, R., Isa, Z. M., & Ali, N. (2012). Preliminary findings on Waqf management practices among 
selected Muslim countries. International Conference on Economics Marketing and Management, 28, 
117–120. 

Hasan, R., Hassan, M. K., & Rashid, M. (2019). Cash waqf investment and poverty alleviation: 
Case of tabung masjids in Malaysia. Journal of Islamic Monetary Economics and Finance, 4(2), 
333–346. https://doi.org/10.21098/jimf.v4i2.1006 

Hasbullah, N. A., Khairi, K. F., & Ab. Aziz, M. R. (2016). Intention To Contribute in Corporate 
Waqf: Applying the Theory of Planned Behaviour. UMRAN - International Journal of Islamic 
and Civilizational Studies (EISSN: 2289-8204), 3(1), 39–48. 
https://doi.org/10.11113/umran2016.3n1.39 

Heikal, M., & . F. (2014). The Intention to Pay Zakat Commercial: An Application of Revised 
Theory of Planned Behavior. Journal of Economics and Behavioral Studies, 6(9), 727–734. 
https://doi.org/10.22610/jebs.v6i9.532 

Ibrahim, H., Nor, E., & Muhammad, J. (2013). Cash waqf and its development in the northern 
region of malaysia. 4Th International Conference on Business and Economic Research (4th Icber 2013) 
Proceeding, March, 276–284. 

Jr., J. F. H., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-SEM or CB-SEM: 
updated guidelines on which method to use. International Journal of Multivariate Data Analysis, 
1(2), 107. https://doi.org/10.1504/IJMDA.2017.087624 

Kahf, M. (2003). Reforming the waqf institution. 29th Edn. 
Kan, M. P. H., & Fabrigar, L. R. (2017). Theory of planned behavior. Encyclopedia of Personality and 

Individual Differences, 1–8. 
Karlsson, M. O., Beal, S. L., & Sheiner, L. B. (1995). Three new residual error models for 

population PK/PD analyses. Journal of Pharmacokinetics and Biopharmaceutics, 23, 651–672. 
https://doi.org/10.1007/bf02353466 

Kim, M. J., & Hall, C. M. (2021). Do value-attitude-behavior and personality affect sustainability 
crowdfunding initiatives? Journal of Environmental Management, 280, 111827. 
https://doi.org/10.1016/j.jenvman.2020.111827 

Knowles, S. R., Hyde, M. K., & White, K. M. (2012). Predictors of young people's charitable 
intentions to donate money: An extended theory of planned behavior perspective. Journal 
of Applied Social Psychology, 42(9), 2096–2110. https://doi.org/10.1111/j.1559-
1816.2012.00932.x 

Malti, T., Gummerum, M., Ongley, S., Chaparro, M., Nola, M., & Bae, N. Y. (2016). "Who is 
worthy of my generosity?" Recipient characteristics and the development of children's 
sharing. International Journal of Behavioral Development, 40(1), 31–40. 
https://doi.org/10.1177/0165025414567007 

Manstead, A. S. R., & Parker, D. (1995). Evaluating and extending the theory of planned behaviour. 
European Review of Social Psychology, 6(1), 69–95. 
https://doi.org/10.1080/14792779443000012 

Mohsin, M. I. (2009). Cash waqf: A new financial product (Vol. 2082). Prentice Hall. 
Mokhlis, S. (2009). Relevancy and Measurement of Religiosity in Consumer Behavior Research. 

International Business Research, 2(3). https://doi.org/10.5539/ibr.v2n3p75 
Mujahidah, A. S., & Rusydiana, A. S. (2023). Perceptions of Indonesian Muslim youth on factors 

https://psycnet.apa.org/doi/10.1016/j.jbusres.2007.06.005
https://doi.org/10.1108/17468800710824509
https://doi.org/10.1108/03090561011008637
https://doi.org/10.21098/jimf.v4i2.1006
https://doi.org/10.11113/umran2016.3n1.39
https://doi.org/10.22610/jebs.v6i9.532
https://doi.org/10.1504/IJMDA.2017.087624
https://doi.org/10.1007/bf02353466
https://doi.org/10.1016/j.jenvman.2020.111827
https://doi.org/10.1111/j.1559-1816.2012.00932.x
https://doi.org/10.1111/j.1559-1816.2012.00932.x
https://doi.org/10.1177/0165025414567007
https://doi.org/10.1080/14792779443000012
https://doi.org/10.5539/ibr.v2n3p75


16 
 

influencing their intention to perform cash waqf. International Journal of Islamic Economics and 
Finance (IJIEF), 6(1). https://doi.org/10.18196/ijief.v6i1.13964 

Noorman Masrek, M., Salwani Mohamed, I., Mohd Daud, N., Arshad, R., & Omar, N. (2014). 
Internal financial controls practices of district mosques in central region of Malaysia. 
International Journal of Trade, Economics and Finance, 5(3), 255–258. 
https://doi.org/10.7763/IJTEF.2014.V5.380 

Nour Aldeen, K., Ratih, I. S., & Sari Pertiwi, R. (2022). Cash waqf from the millennials' perspective: 
a case of Indonesia. ISRA International Journal of Islamic Finance, 14(1), 20–37. 
https://doi.org/10.1108/IJIF-10-2020-0223 

Ogunbado, A. F. (2012). Impacts of colonialism on religions: an experience of southwestern 
Nigeria. IOSR Journal of Humanities and Social Science, 5(6), 51–57. 
https://doi.org/10.9790/0837-0565157 

Osman, A. F. (2014). An analysis of cash waqf participation among young intellectuals. 9th 
International Academic Conference, April, 711–723. 

Osman, A. F., Htay, S. N. N., & Muhammad, M. O. (2012). Determinants of cash waqf giving in 
Malaysia: Survey of selected works. Workshop Antarbangsa Pembangunan Berteraskan Islam V. 
http://irep.iium.edu.my/28284/1/DETERMINANTS_OF_CASH_WAQF_GIVING_
IN_MALAYSIA.pdf%5Cnhttp://irep.iium.edu.my/28284/ 

Putranti, L., Nareswari, N., & Nurmasari, N. D. (2022). Peran persepsi ihsan, egalitarianisme Islam, 
persepsi wakaf uang, dan kesadaran wakaf uang. Bisman (Bisnis Dan Manajemen): The Journal 
of Business and Management, 5(2), 95–107. 

Ramayah, T., Cheah, J., Chuah, F., Ting, H., & Memon, M. A. (2018). Partial least squares structural 
equation modeling (PLS-SEM) using smartPLS 3.0. An Updated Guide and Practical Guide to 
Statistical Analysis. 

Rashid, S. K. (2012). Siti Mashitoh Mahamood, (2006), Waqf in Malaysia: Legal and administrative 
perspective. IIUM Law Journal, 16(2). https://doi.org/10.31436/iiumlj.v16i2.56 

Razak, D. A., Amin, H., & Zuhaimi, A. Z. (2021). Factors influencing intentions on use of cash 
waqf as an aid in time of Covid-19 in Malaysia. South East Asia Journal of Contemporary 
Business, Economics and Law, 24(3), 1–8. 

Razak, D. A., & Zulmi, S. R. (2022). Intention to contribute in cash waqf to assist micro 
entrepreneurs in Covid 19 Pandemic: Applying theory planned behaviour. South East Asia 
Journal of Contemporary Business, Economics and Law, 26(1), 31–38. 

Richins, M. L., & Rudmin, F. W. (1994). Materialism and economic psychology. Journal of Economic 
Psychology, 15(2), 217–231. https://doi.org/10.1016/0167-4870(94)90001-9 

Rizal, H., & Amin, H. (2017). Perceived ihsan, Islamic egalitarianism and Islamic religiosity towards 
charitable giving of cash waqf. Journal of Islamic Marketing, 8(4), 669–685. 
https://doi.org/10.1108/JIMA-05-2015-0037 

Shaver, K. G. (2015). Principles of social psychology. Psychology Press. 
Singh, G., Sharma, S., Sharma, R., & Dwivedi, Y. K. (2021). Investigating environmental 

sustainability in small family-owned businesses: Integration of religiosity, ethical judgment, 
and theory of planned behavior. Technological Forecasting and Social Change, 173. 
https://doi.org/10.1016/j.techfore.2021.121094. 

Smith, J. R., & McSweeney, A. (2007). Charitable giving: The effectiveness of a revised theory of 
planned behaviour model in predicting donating intentions and behaviour. Journal of 
Community & Applied Social Psychology, 17(5), 363–386. 
https://psycnet.apa.org/doi/10.1002/casp.906 

Smith, T. D., & McMillan, B. F. (2001). A Primer of Model Fit Indices in Structural Equation Modeling. 
Stead, M., Tagg, S., MacKintosh, A. M., & Eadie, D. (2005). Development and evaluation of a 

mass media Theory of Planned Behaviour intervention to reduce speeding. Health Education 
Research, 20(1), 36–50. https://doi.org/10.1093/her/cyg093 

Steg, L., Bolderdijk, J. W., Keizer, K., & Perlaviciute, G. (2014). An Integrated Framework for 

https://doi.org/10.18196/ijief.v6i1.13964
https://doi.org/10.7763/IJTEF.2014.V5.380
https://doi.org/10.1108/IJIF-10-2020-0223
https://doi.org/10.9790/0837-0565157
http://irep.iium.edu.my/28284/1/DETERMINANTS_OF_CASH_WAQF_GIVING_IN_MALAYSIA.pdf%5Cnhttp:/irep.iium.edu.my/28284/
http://irep.iium.edu.my/28284/1/DETERMINANTS_OF_CASH_WAQF_GIVING_IN_MALAYSIA.pdf%5Cnhttp:/irep.iium.edu.my/28284/
https://doi.org/10.31436/iiumlj.v16i2.56
https://doi.org/10.1016/0167-4870(94)90001-9
https://doi.org/10.1108/JIMA-05-2015-0037
https://doi.org/10.1016/j.techfore.2021.121094
https://psycnet.apa.org/doi/10.1002/casp.906
https://doi.org/10.1093/her/cyg093


17 
 

Encouraging Pro-environmental Behaviour: The role of values, situational factors and 
goals. Journal of Environmental Psychology, 38, 104–115. 
https://doi.org/10.1016/j.jenvp.2014.01.002 

Tarkar, P. (2023). Predicting intentions to get the COVID-19 vaccine in India: An integration of 
theory of planned behaviour and health belief model. The International Journal of Health 
Planning and Management, 38(1), 214–238. https://doi.org/10.1002/hpm.3582 

Teo, T., & Lee, C. B. (2010). “Examining the Efficiency of the Theory of Planned Behavior (TPB) 
to Understamd Pre-Service Teachers’ Intention to Use Technology”. In C.H. Steel, M.J. 
Keppell, P. Gerbic & S. Housego (Eds.), Curriculum, Technology & Transformation for 
an Unknown Future. Proceeding Ascilite Sydney 2010. pp. 968-972. 

van der Linden, S. (2011). Charitable Intent: A Moral or Social Construct? A Revised Theory of 
Planned Behavior Model. Current Psychology, 30(4), 355–374. 
https://doi.org/10.1007/s12144-011-9122-1 

Venkatesh, V., & Davis, F. D. (2000). A theoretical extension of the technology acceptance model: 
Four longitudinal field studies. Management Science, 46(2), 186–204. 
https://doi.org/10.1287/mnsc.46.2.186.11926 

Wang, Q.-C., Ren, Y.-T., Liu, X., Chang, R.-D., & Zuo, J. (2023). Exploring the heterogeneity in 
drivers of energy-saving behaviours among hotel guests: Insights from the theory of 
planned behaviour and personality profiles. Environmental Impact Assessment Review, 99, 
107012. https://doi.org/10.1016/j.eiar.2022.107012 

Webb, T. L., & Sheeran, P. (2006). Does changing behavioral intentions engender behavior 
change? A meta-analysis of the experimental evidence. Psychological Bulletin, 132(2), 249. 
https://psycnet.apa.org/doi/10.1037/0033-2909.132.2.249 

White, K. M., Starfelt Sutton, L. C., & Zhao, X. (2023). Charitable donations and the theory of 
planned behaviour: A systematic review and meta-analysis. PLOS ONE, 18(5), e0286053. 
https://doi.org/10.1371/journal.pone.0286053 

Zainudin, N. H., Zainol, Z., & Osman, J. (2020). [Image influence on the intention of waqf to 
HEI] Imej mempengaruhi kecenderungan berwakaf kepada IPT. Jurnal Islam Dan 
Masyarakat Kontemporari, 21(2), 189–199. https://doi.org/10.37231/jimk.2020.21.2.493 

 
 
 
 
 
 
 
 
 
 

  

https://doi.org/10.1016/j.jenvp.2014.01.002
https://doi.org/10.1002/hpm.3582
https://doi.org/10.1007/s12144-011-9122-1
https://doi.org/10.1287/mnsc.46.2.186.11926
https://doi.org/10.1016/j.eiar.2022.107012
https://psycnet.apa.org/doi/10.1037/0033-2909.132.2.249
https://doi.org/10.1371/journal.pone.0286053
https://doi.org/10.37231/jimk.2020.21.2.493


18 
 

APPENDIX  
 
 
 

 


